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The Direct Marketing Association 
of Northern California 

About Us 

• The Direct Marketing Association of Northern California was formed to educate, inform and provide 
networking opportunities for marketing professionals in the San Francisco Bay Area and beyond.

• We have evolved to offering best-in-class live online education worldwide through our workshops and 
certification program, taught by world-renowned instructors. More than 2,500 professionals take 
advantage of over 100 workshops dates and times offered per year. 

• Workshop topics include:
• AI for Digital Marketing.
• SEO.
• Google Ads.
• Google Analytics 4.0/Looker Studio.
• Email Marketing.
• Social Media (Organic and Paid Advertising).
• Content Marketing.
• Podcasting and YouTube Marketing.
• Influencer Marketing.
• Copywriting.
• Video Production for Social Media.
• Product Marketing and Account Based Marketing (ABM).
• Sustainable Marketing.
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Become a Certified Digital Marketer

• Earn a certificate in by completing any eight modules within 
two years.

• Take classes live online or recorded, or a hybrid of both.  
• You decide the courses you want to take. 
• Students who complete a certification program will receive a 

frameable Certificate and a digital badge for your website, 
email signature, or social profiles.

• If a certificate isn’t in your plan, you can take as few or as 
many of the courses as you’d like.

• https://dmanc.org/certified-digital-marketer-cdm-requirements/ 

https://dmanc.org/certified-digital-marketer-cdm-requirements/
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Become a Certified Sustainable Marketer (CSM)

• Earn a Certified Sustainable Marketer (CSM) certificate by 
completing the 3-module series.

• Take classes live online or recorded, or a hybrid of both.  
• Students who complete the CSM certification program will 

receive a frameable Certificate and a digital badge for your 
website, email signature, or social profiles.

• This Certificate also qualifies as 3 classes toward the 
Certified Digital Marketer (CDM) program.

• https://dmanc.org/certified-sustainable-marketer-csm-
requirements/ 

https://dmanc.org/certified-sustainable-marketer-csm-requirements/
https://dmanc.org/certified-sustainable-marketer-csm-requirements/
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After this webinar

• The video recording of this webinar will be sent tomorrow.
• It will be sent from the email no-reply@zoom.us. 
• If you don’t receive it, check your email spam or junk folder.
• Please whitelist the above email address so it doesn’t go into your email spam or 

junk folder.
• If you still don’t receive it, please fill out the Contact Us form at DMAnc.org and 

we’ll be sure to get it to you some other way.

mailto:no-reply@zoom.us
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The Future of B2B Social Media Marketing
 

• Chartered Marketer, Fellow of the Chartered Institute of Marketing (FCIM)
• LinkedIn Learning Course Instructor, Meta Lead Trainer, Google Digital Garage Coach
• Author of Relax! It’s Only Social Media. Three new books coming soon!
• LinkedIn Advertising Masterclass Instructor, DMAnc.org

Presented by Luan Wise
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In this session, we will dive into:

• How B2B interactions on social media are evolving and what platforms are 
leading the way

• Engaging content strategies that captivate B2B decision-makers and drive 
results

• The latest trends in paid advertising and how to leverage them for maximum 
impact
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B2C Marketing B2B Marketing
Purchase products/services to meet 
individual or family needs

Buy on impulse

Do not involve anyone else in a 
buying decision

Purchase via intermediaries

Mass media

Purchase products/services to meet 
specific business needs

Lengthy purchasing policies and 
processes

Multiple people involved in a buying 
decision

Purchase direct from suppliers

Personal selling
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Source: SproutSocial – The 2023 Content Benchmark Report
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Source: 2022 B2B Thought Leadership Impact Report (Edelman)
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Source: 
https://www.entrepreneur.com/science-technology/linkedin-changed-its-algorithms-heres-how-your-posts/454728
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Title

Social media in general will be the fastest growing channel for ad spend in the next 
couple of years, according to Warc’s projections. Next year social media will soak up over 
a fifth of total ad spend, worth $227.2bn (£179.7bn). Meta alone controls almost two-
thirds (64.6%) of the social media ad market.

TikTok parent company Bytedance is the next biggest social media player, with an 
estimated $39.6bn (£31.3bn) ad revenue income in 2024; however, it is around three and 
a half times smaller than Meta.

Source: Marketing Week. https://www.marketingweek.com/global-advertising-spend-1trn-2024/
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LinkedIn 
Advertising 
Masterclass 

starts 
21 September
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The Future of B2B Social Media Marketing 

§ Buyers and the buying journey have changed

§ The economic environment is challenging, but budgets are not impacted

§ LinkedIn is the ‘go to source’ for B2B marketers

§ The role of thought leadership content and importance of external influencers

§ A new generation of decision-makers is coming

Other factors to consider…

§ Ongoing algorithm and platform changes 

§ Changing data regulations 

§ Growing use of AI
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Calendar of Upcoming Workshops

§ See a full list of upcoming live online and all recorded 
workshops

§ https://dmanc.org/certification-masterclasses/

https://dmanc.org/certification-masterclasses/
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Contact Us

Luan Wise
• Email: sayhello@luanwise.co.uk 

• X (formerly Twitter): @luanwise 

• LinkedIn: linkedin.com/in/luanwise

Laurie Beasley
• Email: lbeasley@beasleydirect.com
• X (formerly Twitter): @BeasleyDirect

• LinkedIn: linkedin.com/company/beasley-direct-and-online-marketing/

mailto:sayhello@luanwise.co.uk
about:blank
https://twitter.com/beasleydirect
https://linkedin.com/company/beasley-direct-and-online-marketing/

